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Improve Store Design: Discover the hotspots your customers 
are being attracted to. This will help you make active decisions 
about your product placements, lighting and positioning of 
shelves and mannequins. 
 
 
 
Measure Success of Products: By measuring your customers 
dwell time in certain locations, you can get detailed info about 
how attractive your new product line is and which products are 
sold effectively when placed in different zones. 
 
 
 
Delist unattractive Products:  Discover which products are 
not being sold even though they are placed in an active hotzone 
area. Delist unattractive products from your hotzones and 
improve transaction rate. 
 

 

 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 

 
 
 
 
 
 
 
 

 
 
 

 

 

 
 

 
   

 
 
 


